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Marble Showroom

At Triton Stone, we pride ourselves on offering the largest selection of 

natural stone and the highest quality kitchen and bath products.

In addition to providing a variety of artistic, mosaic and floor tiles, 

Triton Stone is a leading wholesaler and distributor of granite and 

other natural stone products. 

With our numerous locations in the Southeast, we have the resources to 

find you what you need to make your project a success! Visit our 

warehouse and showroom today and we will assist you in selecting a 

material that will suit your lifestyle.

Stone • Quartz • Tiles • Sinks • Faucets • Toilets • Tubs • Tools

Now stocking a large selection 

of Natural Stone & 

Quartz slabs at both of our 

40,000 sqft locations!

Visit Our Showroom!
Monday, Tuesday, Thursday, Friday: 8am-5pm; Wednesday: 8am-7pm; Saturday: 9am-1pm

Triton Stone Group® of Austin

2515 Brockton Drive, Suite 101

Austin, TX 78758

512-821-0020 office

512-821-0024 fax

Triton Stone Group® of San Antonio

107 W Nakoma Street

San Antonio, TX 78216

210-546-0980 office

210-546-0981 faxwww.tritonstone.com

Kitchen & Bath Showroom
open to the public.





When I first became involved with 
Urban Home magazine, with our 
distribution to Austin, San Antonio 
and the Hill Country, the variety of 
architecture and design styles was as 
varied as the different landscapes in our 
three diverse areas. But over the past six 
years, I have seen a transition toward a 
common design ideal; one that embodies 
the notion of clean, streamlined spaces but 
with definite warmth from comfortable 

furnishings and conveniences. There’s a mix of natural raw materials juxtaposed 
with luxurious fabrics and vibrant art. And while each area still holds true to 
their distinctive architecture and interior designs in many respects, their styles 
are becoming more closely related in our Central Texas melting pot.

The team of Premier Partners, Vanguard Studio and Design Studio 2010 
collaborated on a project that illustrates this transition with a contemporary 
Hill Country home using natural materials and warm wood finishes against a 
backdrop of silks, velvets and lively commissioned art.

The same holds true in Craig McMahon’s revival of a 50’s ranch-style home, 
opening the once disconnected rooms into a grand, modern space that moves 
comfortably outdoors via a screened porch that was original to the home.

Laura Britt won an ASID Design Excellence Award for her Vervano furniture 
line which she used entirely for a dining room that contrasts and balances a 
bold custom table and credenza with covered chairs and a glamorous chandelier.

With holidays upon us, there are many ways to celebrate and ring in the 
new year. San Antonio’s beloved and storied St. Anthony Hotel is entering a 
new era with a complete renovation that celebrates its elegant history. Austin is 
becoming the hub for hard ciders, and several places made our list for must-sees 
on your travel resolution list.

Wishing you the happiest of holidays,

Trisha Doucette

On The Cover:

There is a striking balance between warmth, luxury 
and artful details in this home that contrasts marble 
with raw steel, elegant lighting with natural woods 
and flowing drapes with colorful accessories. Page 20

FROM THE EDITOR EDITOR’S ESSENTIALS
 

TASTE ELEVATED
Lori and Benny Krieger from Castroville are get-

ting lots of recognition for their specialty food prod-
ucts, namely their Mustard Seeds. Their Sweet & 
Spicy Mustard Seeds were selected by Food and Wine 
Editors’ Top Ten Objects of Our Obsession, October 
2015 issue.  They won a 2015 sofi™ Award (Specialty 
Outstanding Food Innovation) for their Habapeno 
Mustard Seeds. And their Sweet & Tangy Mustard 
Seeds are a finalist in the Good Food 2016 Awards 
– winners announced in January. Kudos!  Check out 
their website for a list of store locations.   
Tasteelevatedshop.com

ART AL FRESCO
Boerne’s Hill Country Mile is the setting for a fabu-

lous art installation featuring 15 sculptures by local 
and national artists. The 13-month temporary exhibit 
is located throughout the historic downtown area 
where visitors can enjoy a walking tour, vote on their 
favorite piece and even purchase one for their personal 
collection.   Artalfresco.org

RIDICULOUSLY GOOD SKINCARE™
What started as a remedy for climbers’ rough and 

sore hands is great for anyone suffering from burns, 
scrapes, eczema and even poison ivy. Developed by 
Polly Glasse of Skinourishment using only natural 
food grade ingredients and based on the philosophy 
that what we put on our bodies is just as important as 
what we put in them, there’s now a complete line of 
products ranging from bars, lotions, deodorants and 
face and body care.   Skinourishment.com

NAO AT THE PEARL
As a longtime fan of Nao, the signature restaurant 

of the CIA in San Antonio, I’m loving their new con-
cept — Nao Latin Gastro Bar. Nao has always been a 
learning environment for CIA students and this will 
continue during lunch hours. But come dinner you’ll 
find CIA graduate Zach Garza leading the kitchen and 
covering the spectrum of Latin American dishes with 
small and shareable plates.   Naorestaurant.com
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HOME ON THE RIDGE

20    URBAN HOME AUSTIN – SAN ANTONIO urbanhomemagazine.com



aking the house fit on the site was paramount 
from the very beginning,” says Jason Crabtree 
of Premier Partners who credits the successful 

design to a seamless collaboration among himself, architect John 
Hathaway of Vanguard Studio, Inc. and Amanda Stephenson 
of Design Studio 2010. “By having an architect, builder and a 
designer engaged early on and working toward a common theme 
from the beginning, the house turned out really amazing.”

M

By MAURI ELBEL   |   Photography by TRE DUNHAM

Stretched across a ridge in Austin’s Spanish Oaks 

neighborhood, this contemporary Hill Country 

home was designed to overlook the valley spilling 

below. Spanning an impressive 165 feet across the 

site, the 5,600-square-foot home appears larger 

than it is. But inside, there’s a warm and airy vibe 

resulting from the home’s single room depth that 

bathes the spaces in natural sunlight flooding in 

from both sides of the house.
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Initially designed as a spec home, the architectural process 
wasn’t restricted by specific client requests, allowing the design 
to organically take shape. 

“Our main goal was to design a home that felt like it fit 
today’s look and lifestyle,” says Hathaway. “There is and has 
been a trend toward more contemporary looking architecture, 
which we certainly tried to address. We also tried to keep a more 
transitional interior, bringing in some warm materials such as 
interior stone, as well as wood floors throughout. It’s a delicate 
balance to create the right look of yesterday and today.”

Collaboration with Premier Partners throughout the 
construction phase on finishes and fixtures set the stage for 
this chic and urban 5-bedroom, 4.5-bathroom home rife with 
multiple entertaining spaces. Just a week or two before the project 
was complete, the house went under contract by homeowners 
looking to make a major design shift toward a more modern, 
urbanized and functional style house. 

Starting fresh with all new furnishings, the homeowners’ 
vibrant Peter Lik photographic artwork was the only inspiration 
integrated into the design, allowing Stephenson and her team 
to have free reign when it came to molding the look and feel of 
the interiors.

“The homeowners specific requests were to incorporate their 
Peter Lik artwork and to create a luxurious, high tech, hotel-like 
feeling for their master suite,” says Stephenson. “Pulling in brilliant 
natural pops of color from the photo art in soft goods, accessories 
and art spoke to these oversized masterpieces. The next goals were 
to maintain the integrity of the open feeling throughout, and 

provide multiple layers of seating and conversation niches, while 
creating that luxury resort ambience.”

Open concept living defines the home from the entry to 
the outdoors and all common spaces in between. Blurring the 
lines between inside and out, 12-foot-tall by 20-foot-wide 
sliding glass doors open up to double the living space and allow 
entertaining to flow freely. 

Continuity throughout the home’s communal spaces was 
achieved by incorporating lower height, proportionately scaled 
furnishings. Bright, organic colors infuse the space and neutral 
tones mix with intriguing textures and patterns that delight 
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the eye, explains Stephenson. Silk linen sheers mimic the 
metal tones of the raw steel, view-through fireplace and draw 
the eye up to appreciate the room’s height and its bold 9-foot 
contemporary fan.  

The master suite hones the look of a luxurious hotel room 
with its custom built-in bed surround that serves as the room’s 
focal point –– a 16-foot-wide by 12-foot-high, hand-crafted 
walnut bed unit that comprises the entire wall. Matching the 
suite’s rift-cut walnut cabinetry, the bed’s recessed base platform 
and floating nightstands appear to hover before the book-
match wooden headboard. Touch release hardware is functional 
without interrupting the natural beauty of the wood grain and 
grooved reveals, and the home’s smart system controls recessed 
LED mini-reading lights in the header and glittering chrome 
LED pendants adorning each nightstand. 

Stephenson selected sumptuous champagne charmeuse silk 
bedding which flawlessly blends with the upholstered silver 
metallic headboard while she incorporated custom pillows, 
automated draperies, a custom blue velvet two-person chaise 
and champagne silk rug to complement the rich blues, taupes 
and metallics featured in the commissioned art. 

“This fusion of subtle whimsy, diverse textures like rift-cut walnut, 
the shagreen console, a custom Mongolian fur and lucite-legged 
bench opposite silk bedding and pillows, all combine to deliver an 
impeccable cosmopolitan penthouse suite,” says Stephenson whose 
design won first place for Contemporary Master Bedroom at the 
2015 ASID Texas Chapter’s Legacy of Design Awards.

In the kitchen, clean lines begin with simple shaker cabinetry 
accentuated with polished stainless frames on the upper glass-
front doors for displaying art and accessories. Open liquor 

storage and a large wine cooler make for easy entertaining, and 
the furniture grade frameless rift-cut walnut island cabinetry 
with Calcutta Gold honed marble accommodates buffets or 
casual family breakfasts. The perimeter countertops’ Karma 
concrete composite material provides a modern, durable work-
surface and contrasts brilliantly with the sparkling, opal-white 
mini-herringbone glass tiled backsplash.

Although not designed specifically to be a “green” home, 
myriad sustainable features ranging from spray foam insulation 
to high efficiency appliances and systems were incorporated as 
part of responsible design practices that are increasingly taking 
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the climate and environment into consideration 
and becoming the norm in new construction 
homes built by Premier Partners.

“High efficiency construction methods have 
become the standard,” says Crabtree. “Every 
functional decision lies along the lines of efficient 
energy construction. It is really about planning a 
smarter home from the very beginning.” 

Smart design is also evident in the home’s 
layout, boasting some of the main features 
Hathaway is currently integrating into his 
homes such as the “great hall” –– a connecting 
kitchen, dining and family room space that 
flows together and opens to the exterior. 

“They all flow well with one another and 
possess different elements that define each 
space while still being part of the whole,” says 
Hathaway.

One of Crabtree and Hathaway’s favorite 
parts of the home is the exterior entry. 

“It’s the initial thing visitors see,” says 
Hathaway. “It’s a great combination of unique 
forms in rustic stone and smooth glass where 
you can see right into the house and out the 
back –– a seamless transition from exterior, 
interior and back to exterior.”

The careful attention to detail one notices 
upon approaching the home and the key 
features seen inside like the 18-foot raw steel 
fireplace Crabtree self-installed and fabricated 
and the highly-detailed grain matched walnut 
wood panels in the master bedroom and vanities 
in the master bath are just a few of the design 
elements that stand out. 

“There are a lot of fun details in this home,” 
says Crabtree. “The things that look the simplest 
are usually the most difficult in construction. 
You can’t hide anything in a home like this. 
There is not a lot of room for error.”

In the kitchen, small details make a big 
impact. The mitered edge along the countertops 
yields a more dramatic appearance. The polished 
stainless steel on the upper cabinets provide 
visual interest. The custom chrome band added 
to a standard vent hood give a subtle bling.

“It’s just those little touches and cool features 
that make a house your home,” says Crabtree. 
“With good design, a few little tweaks can make 
a huge impact.” v

ARCHITECT   Vanguard Studio, Inc.  
512.918.8312  |  Vanguardstudio.com

BUILDER   Premier Partners Homes
512.215.4797  |  Premierpartnershomes.com

DESIGNER   Design Studio 2010
512.299.1440  |  Designstudio2010.com 
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By MAURI ELBEL   |   Photography by DROR BALDINGER

   Ranch 

Revival
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amiliar with the challenges that accompany remodeling 
a mid-century ranch home –– low ceilings, limited 
natural light and a maze of hallways and disconnected 

rooms –– the architect also recognized the existing potential. 
“People would come through and say ‘Wow I didn’t know you 

could do this to older homes like these to get this open space’,” 
McMahon says. “I enjoy doing this kind of work. It becomes an 
exploration of how we can add to this in a way that complements 
it and what we can do to make it really cool and livable.”

From the onset of the project, the homeowners wanted to 
transform this 1953 house into a contemporary home that 
embodied the spirit of the mid-century California modern ranch 

F homes embracing the iconic architects like Eichler and May. 
Because the red brick, gray roofed 2,100-square-foot home would 
require extensive work to create open spaces and a more livable 
program that included additional bedrooms and bathrooms, 
McMahon initially suggested tearing it down, subdividing the lot 
and selling off one portion to offset new construction costs.

“We were doing so much to this home, I said ‘Why don’t we 
just tear it down and build a brand new home?’,” he recalls.

But staying true to their vision, the clients remained adamant 
about working with the existing home and maintaining the extra 
green space afforded by their generous property. Sitting on a wide 
lot (approximately 116 feet by 150 feet), the existing brick home 

When a couple enamored with 
mid-century modern architecture 
wanted to salvage and rebuild a 

dated ranch home sitting on 
a sprawling Alamo Heights lot, 
they turned to an architect with 

a proven record. 

“I had redesigned my similar 
50’s era styled ranch home just 

two blocks away,” says architect 
Craig McMahon. 
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stretched from end to end, offering plenty of room to expand in 
the backyard area with additional bedrooms. The home’s original 
linear backyard-facing screened porch became the central anchoring 
element in the new design with additional spaces surrounding it.

“There was an original 45-foot porch which the new 
homeowners were adamant about keeping,” explains McMahon. 
“In fact, the entire design ended up wrapping the house around 
this wide porch.”

McMahon opened up the home by removing most of 
the interior walls to create a more spacious, inviting living, 
dining and kitchen space with glass on both sides. The home 
moves toward the east with the 1,400-square-foot addition 

comprising additional bedroom and bathroom spaces which 
circle the main space of the home.

“The open space is great,” says McMahon. “We created 
zones for living, a great entry family room and we spun all 
the bedrooms around that. There is a hierarchy of space and 
everything is focused around this screened porch.”

Living areas were created by removing interior walls 
separating rooms and then vaulting to the original roof line 
to create more dramatic, open interior spaces. As the home 
included a variety of exterior materials, order was given to the 
residence by utilizing a three material palette to give emphasis 
to different exterior zones. Stucco was used as the primary base 
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grounding material covering the original 
red brick. Painted Hardie board siding was 
chosen for building insets while pre-finished 
metal siding accentuates architectural stand-
out features such EcoSmart™ fireplaces that 
provide warmth without smoke by burning 
gel fuel fires.

A detached stackable four-car garage with 
a car lift was designed as a pool cabana and 
workshop that blends in rather than stands 
out. The pool, designed and built by Artesian 
Pools, fits impeccably in the L-shaped design 
of the home and serves as an anchoring 
feature without overwhelming the main 
home. The addition focused to the east side 
of the property allows for a courtyard edge to 
the new pool. 

Today, the 3,600-square-foot, 5-bedroom, 
4-bath home embraces its mid-century 
ranch architectural roots with the addition 
maintaining a harmonious connection with 
a new and modern look.

“We kept the scale of the home and 
worked with existing window openings 
where we could,” he says. “It is a really cool 
interpretation of this 50’s house, but it looks 
very contemporary and has a very strong feel 
when you look from the street.”

Once a proponent for tearing down and 
starting over, McMahon says he is pleased 
with the remodel’s successful, cost-effective 
transformation that brought this house up to 
date for its current homeowners who played a 
significant role throughout the design.

Having clients on board throughout the 
design resulted in a more meaningful process 
and resulted in the austere and contemporary 
feel of the home translated through unique 
furnishings and finishes ranging from the 
wide plank hardwood flooring up to the 
1-by-6 dark stained pine ceilings. Previously 
compartmentalized and segregated, the home 
now meets the needs of today with large, 
open and flowing spaces while green elements 
such as on-demand water heating systems, a 
new HVAC system balanced with open cell 
spay foam insulation and completely new 
insulated exterior windows and doors fit in 
with today’s efficiency expectations.

“If you are willing to roll up your sleeves, 
there is a huge opportunity when remodeling 
these older houses,” McMahon says. “You 
do have to work with what’s there, but by 
exploring what exists and removing walls and 
opening up the ceilings, you can dramatically 
change these ranch homes.” v

CRAIG MCMAHON ARCHITECTS, INC. 
210.710.3874   |   Cmarchtx.com
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he room is notable for its unexpected textures and 
emphasis on a sense of balance around a table that 
seats eight. It caught the eye of judges from the 

local chapter of the American Society of Interior Designers, 
which is a community of designers, industry representatives, 
educators and students committed to interior design through 
education, knowledge sharing, advocacy, community building 
and outreach.

Laura Britt Design is an Austin-based firm that’s focused on 
interior architecture and design for commercial and residential 
spaces in a way that offers owners a one-stop, turnkey experience.

“That means we’re there from the very beginning of 
architectural design to the last pillow placed on the sofa,” said 
principal Laura Britt, who holds a master’s degree in sustainable 
architecture. “We designed the whole home from the beginning 
stage of working with architects to choosing materials, lighting, 
furnishings, fabrics, rugs and paint.”

In addition to start-to-finish work, the design firm specializes in 
healthy, sustainable projects with natural or low-impact materials 
and furnishings. Britt produces furniture for Vervano, her eco-
conscious furnishings line that’s handcrafted in the United States 
and fully dedicated to sustainability. The award-winning dining 
space is furnished entirely with custom Vervano pieces, one of 
which was designed and named after the homeowners’ son: the 

By ELIZABETH BOND   |   Photography by PAUL FINKEL

TABLE 
FOR 

EIGHT

T

The first place 2015 ASID Texas 
Chapter’s Design Excellence 
Award for product design went 
to Laura Britt Design for a 
dining room quite literally like 
none other thanks to several 
custom-made pieces.
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grooves used as fingerpulls to easily shift them away from the table. 
A significant pop of color comes from a painting by Austin 

artist Court Lurie. And overhead hangs a custom chandelier 
made by Jean de Merry — an airy and ethereal fixture that Britt 
calls “a fanciful piece.”

“We like to bring counterbalance by hanging pieces with a 
delicate look over a heavy table,” she said.

In working on her custom furniture line, Britt starts the design 
process and her team works through the fabrication details. The 
furniture is sold through her firm and via other interior designers 
and architects, and she takes a good deal of pride in it. “It means 

Grant credenza. The stylish Grant has touch release hardware 
rather than knobs and a textural front that complements the 
textural wall covering to add     3D composition.

All of the wood in the dining room is sustainably sourced 
walnut with low-VOC finishes and adhesives, from the Walter 
table to the covered Paxton chairs. Along with the walnut, the 
table has steel on its edges and base, which Britt says is “an 
interesting combo not often found. The table really grounds the 
space. It has a heft. The chairs have a lightness in scale, a delicate 
balance to the heavy mass of the table.”

The chairs also have functional details, such as hidden carved-in 
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a lot to have our colleagues recognize our work, not only for our 
interiors but also for our product design,” Britt said. “It’s very 
meaningful to our team.”

While the ASID award was granted specifically for product 
design on furnishings in the dining room, the rest of the house 
should not be overlooked.

With Shiflet Group Architects, the home was designed to 
allow light to stream in from large, square-paned windows at 
both the front and the back of the house. An open-concept plan 
works well for the lifestyle of the family that Britt said was quite 
involved in giving feedback for the design process.

“The clients were very happy with everything and that’s 
probably the most enjoyable thing for me,” said Sam Burch, the 
Shiflet Group project architect who managed the team working 
on this Austin home. “When you walk in, it feels like you can 
live in it. It’s not sterile or like a museum but it’s clean and 
elegant and it proves that in the end it’s a home you’re creating. 
We try to make it about the client every time.”

In the kitchen, quartzite tops the perimeter counters and 
expansive island, while a trio of lighting from Urban Electric 
hangs overhead. Low-VOC finishes were used on the clean-lined, 
Shaker-style cabinetry accessorized with a colorful collection of 
vases and other glass art. The adjoining living room features 
ample seating for a family with two growing boys. Britt chose 
a long pile rug and a coffee table that she describes as having a 
“light and airy nature to soften the space.”

The master bathroom is intended to feel calming like a spa. 
Similar to the textural touches in the dining room, the marble 
behind the tub has a three-dimensional basketweave effect to 
give visual interest. It’s a tranquil retreat for the homeowners, 
who were looking for a happy medium between contemporary 
style and livable comfort. An open master bedroom is light and 
bright with a surround of windows, but the focal point is the 
dominant custom leather headboard that still adds softness to 
the room with a neutral color palette. Throughout the home, 
they struck that balance with no-frills trims and neutral tones 
but without the severity often conveyed in homes with ultra-
modern looks.

Add to that a few touches here and there to really convey their 
personalities. For example, the bold red in the media room is a nod 
to the uniform color of the family’s beloved Arkansas Razorbacks.

“They definitely had opinions about what they preferred 
and they wanted contemporary but not extreme,” Burch said 
of the homeowners. “It was meant to be something that could 
be really comfortable and lived in, something to remain classic 
throughout the years.” v

INTERIOR DESIGNER   Laura Britt Design
512.458.8963   |   Laurabrittdesign.com

ARCHITECT   Shiflet Group Architects
512.328.2955   |   Shifletgrouparchitects.com
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works
WHY THIS SPACE

Situated just three miles from the cypress-lined horseshoe bend of 

the Guadalupe River which Frederick Law Olmsted described as the 

prettiest place in Texas in his 1857 Journey Through Texas, lies a serene 

sanctuary for music and wellness treading lightly above the land.

 

THE 
MUSIC BOX

By MAURI ELBEL   |   Photography by DROR BALDINGER AND JOHN GRABLE ARCHITECTS

BALDINGER
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Crafted from a simple palette of meaningful materials, 
architect John Grable FAIA strived to design a structure worthy 
of its surroundings –– an area documented for its beauty by 
the world-renowned American landscape architect behind 
pioneering urban projects including Central Park.

“The driving force in this project was about celebrating the 
beauty of the land and trying to cohabitate with it in a very 
respectful way,” says Grable of the structure erected on a family 
ranch in Sisterdale, Texas.

Near Twin Sisters Creek, a tributary to the Guadalupe River, 
the Music Box marks the end of a line of seven buildings Grable 
designed to form a compound on the family ranch utilized by 
five generations. 

Sited within the flood plain, the Music Box floats above the 
land on oil rig steel pipe pilotes yielding an elevated perspective 
that provides an intimate relationship and panoramic view to 
the nearby river bank and tranquil waterfall dam. The central 
function of the single volume space was two-fold: to serve as 
both a yoga studio and music room for the daughter of the 
ranch matriarch. 

A metal hip roof slopes like a tent on all four sides above the 
elevated structure. The open plan is defined by reclaimed cypress 
floor planks and sinker-cypress wall panels that feature an array 
of specialty wall plates for yoga poses and stretches. It’s an ideal 
space for the daughter, a yoga instructor and piano player. When 
the family is together on the ranch, she often teaches some of 
the grandchildren in the serene, park-like space. Dual corner 
windows flanking the lone steel column bathe the space in 
natural light while two solid walls define an intimate area for 
personal musical reflection. Housing a Steinway & Sons piano, 
impeccable acoustics are achieved thanks to the solid cypress 
walls and floor which direct and amplify the performance along 
the cypress-fringed creek. 

“It was very respectful,” says Grable of the design. “It 
knew it needed to claim its sense of place among the trees 
that surrounded it. It is soft on all four sides and folds back 
from the landscape rather than piercing into it. It tries to be 
insignificant and avoid upstaging Mother Nature. We never 
wanted to do that.”

Custom folding glass door walls made out of welded tube steel 
door frames hang like barn door tracks, folding up like curtains 
to allow the structure to remain completely open or appear 
transparent when closed. 

“Even though the folding doors are made from glass and steel, 
a wonderful feminine quality results from their softness as they 
fold up like curtains,” Grable says. “It is poetry at this point. 
Everything has to work together. It is symbiotic, the relationship 
to every one of these decisions.”

The geometry of the two solid cypress walls and two 
gaping openings reflect the sounds of the piano out onto the 
landscape like a megaphone, giving the project its name –– 
the “Music Box.”

“If you are sitting on the piano and strike little “c” you feel 
like you are in the center of the universe,” explains Grable. “But 
when you are out on the dam, looking back in and someone is 
playing the piano, it sounds like you are right next to it. The 
acoustics are perfect.”

The total area of the 20- by 20-foot structure is less than 
400 square feet, but it doesn’t feel that way –– especially when 
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the glass walls remain open allowing the space to expand out 
to the cantilevered porch and grab an additional eight feet. 
When the glass walls are closed, the space contracts without 
hindering the view.

“That’s the neat thing about it –– it can be small one moment 
and then large the next, taking you beyond the boundaries of 
the building and into the landscape,” says Grable. “There are a 
lot of emotions that go on in that little space. In essence, this 
space allows you to lose yourself in the music in the same way 
you can lose yourself in a good book.”

Just like a book, the design tells the story of the family’s legacy 
in the oil and gas industry through the use of thoughtfully 
selected materials. Grable says the combination of the materials 
utilized in this project are truly representative of the oil and gas 
industry that has sustained this family over the years. 

Oil field pipes of varying sizes make up the main frame. 
Reclaimed sinker-cypress logs which were submerged underwater 
and drew up river silt for decades now display gray, golden and 
red variations.

“Metaphorically, the different stained boards create a stratus 
just like a land cut one would see on a highway, and the idea 
of it was that it recalled the boring logs for mapping of the 
holes in oil wells,” says Grable. “We did it consciously, but we 
tried to do it unconsciously in the sense that we were trying to 
borrow from nature by cohabiting with it. We weren’t trying 
to be pretentious and replicate it artificially, but rather we 
wanted to recall all of the attributes of Mother Nature by using 

materials Mother Nature shaped or stained and not 
using any man-made material.”

But that was no easy feat to do, he explains. First, 
you have to find the right materials –– ones that 
hone the attributes of the wonderful story the design 
wanted to tell, he says. Throughout the project, 
Grable worked alongside his colleague for the past 
eight and a half years, Matthew Martinez, in order 
to stay true to the original program by establishing 
a continuous dialogue with the clients from the time 
of the first meeting until the end of construction. 
Despite the limitations that often accompany them, 
projects such as this one often provide the challenges 
an architect like Grable thrives on. 

“We love it when clients want to take something 
small and do big things with it,” he says. “The thing 
about working on small projects is that you are not 
allowed to cover anything up. You can’t hide anything 
–– you have got to think it through and make sure 
every detail and material you use complements the 
composition and the solution to the design problem.” 

Sometimes that road to simplicity can be a 
complicated path, but Grable says it is one that 
leads to the firm’s design philosophy. 

“Whatever material one chooses to build with, 
you want to make sure it is something that is low 
maintenance,” he says. “You want the building to 
take care of itself. It is like raising a child. A successful 
project is one where you work yourself out of the job. 
A good parent is someone who doesn’t have to be there 
at some point of time. You have to allow things to take 
care of themselves.”

And, sitting respectfully among its beautiful surroundings, 
that is exactly what the Music Box does. v

JOHN GRABLE ARCHITECTS, INC.
210.820.3332   |   Johngrable.com
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San Antonio’s Finest Wrought Iron Doors
The threshold to your home is where so many of life’s simple stories begin and end — 

make every one of them special with a unique work of art from Supreme Iron Doors where we offer an extensive collection of 
elegant designs guaranteed to add beauty, security and value to any home, restaurant, retail shop or professional center.

Catrina's Ranch Interiors is now providing the same personalized service and quality you have come to expect in custom furniture and interior design 
with Custom Iron Doors designs for all of your home and commercial needs. Adding an iron door to your home is one of the few home remodeling 

projects that actually adds value to your home. In fact, it tops the list of the 5 Best Home Improvements for your money.



orn out of the desire to suit the active lifestyles of 
its homeowners while simultaneously responding 
to the regional climate, this stunning home built by 
Foursquare Builders takes cues from the surrounding 

environment without drifting from its original intent: to 
accommodate the demanding fitness routines of its owners, one 
of whom is a nationally-ranked triathlete. 

After a lengthy search for the perfect home, the couple set 
their sights on this West Austin property due to its convenience 
to downtown for training, good schools for their daughter and 
quick commute to the airport for frequent travel. They turned 
to Foursquare Builders and Webber + Studio Architects 
to conceptualize and construct a home on the site in a way 
that integrates indoor and outdoor spaces and reflects their 
modern tastes. 

B

By MAURI ELBEL   |   Photography by PAUL BARDAGJY

BUILT TO     
    FIT

Sitting on the edge of Westlake, 

this sleek and clean-lined modern home 

proves the best architectural answer is 

often an out-of-the-box design. 

“The clients were looking for a good design-build relationship,” 
says Wes Wigginton of Foursquare Builders. “David (Webber) 
developed a set of design/build drawings, and as an architect 
we work with, he had confidence that Foursquare knew how 
to construct the house without needing a whole lot of detail to 
guide us.”

Designed to maximize optimal southern solar orientation on 
the main level and twist to take in easterly city views on the 
second floor, this spectacular home took on a unique form. The 
most obvious exterior stand-out is its long shed roof that extends 
over the main living area like an outstretched arm before rising 
upward like a scorpion tail to direct rain into the home’s rain 
water system. 

The 4,200-square-foot house with an additional 1,600 square 
feet of exterior terraces is stacked on the west side of the site 
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in order to open to the east, simultaneously 
shading public outdoor spaces from the harsh 
western sun in the afternoons. 

“The east-west orientation allows the access 
to be focused toward downtown Austin and 
the back side of the home to remain well-
shaded and screened from the harsh afternoon 
sun,” says Wigginton. “The foundation for 
the second floor was set at an elevation that 
captures great downtown Austin views while 
most of the living areas of the home are 
protected from harsh afternoon sunshine.”

The frameless glazed main living space 
echoes these outdoor zones while the upper 
level terrace provides more framed views 
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of the city skyline beyond. The house form 
remains long and low to allow for upper 
level views, and a vertical wood-screen detail 
both mitigates the harsh sun that comes with 
those optimal views, while creating a level 
of detail that allows the house to return to a 
human scale.

Wanting a home designed around their 
daily swimming, bike riding and running 
routines, another big draw in the client-
architect relationship was the fact that 
Webber is an avid swimmer and understood 
the demands of a committed triathlete, 
explains Wigginton. 

The chief driver of the design was the 75-
foot, two-lane lap pool that runs alongside an 
expansive outdoor living space at the ground 
level. Inside, a “sweat room” serves as the hub of 
their daily activity. A departure from the typical 
detached exercise room, this 10-foot by 18-foot 
space sits off of the main living area separated 
by a wall of glass, allowing the homeowners 
to remain connected to what is going on in 
the home while providing easy access for 
transporting bicycles inside and outside. 

The 4-bedroom, 4.5-bathroom home is 
wrapped in a vertical cypress rain screen 
designed to reduce the solar heat load on the 
house. The exterior is clad in stucco and utility 
construction rock, a material Webber chose 
to serve as a low-cost alternative to the typical 
limestone masonry seen throughout the area.

“We were looking for more affordable 
solutions for typical stone installation and 
we wanted the character of the house to read 
differently than most of the houses in the 
neighborhood,” explains Wigginton. 

A large porch near the entry is open on 
the front and back, a design that both recalls 
and updates historic Texas dog-trot houses. 
Wrapping the home is a large rubble wall 
that incorporates local stone and reflects the 
owners’ desire for privacy and security. 

Throughout the house, sustainable 
efforts blend flawlessly with functionality. 
Light colored stranded bamboo floors flow 
throughout the house, dominated by a white 
palette punctuated with occasional pops 
of color for interest. Sustainable features 
abound, ranging from the eco-friendly 
wood veneer cabinets and paneling found 
throughout the house to the solar and rain 
collection efforts. 

A modern and minimalist style dominates 
the interior spaces which brim with functional 
features. The kitchen island duals as a place 
to prep food and sit for casual meals while 
the book-matched marble wall functions 
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as backdrop, backsplash and shelving for 
frequent use items. In the study, 12-foot-tall 
stranded teak book shelves are equipped with 
a roller ladder, combining for an efficient and 
aesthetically pleasing work-at-home space. 
The home has become an all-in-one refuge 
for the homeowners.

“They live and work and play in this house 
every day,” says Wigginton. “What I think is 
really cool about this house is that there is a 
very informal, casual feel, even to the point 
that the front door isn’t what you see when you 
approach the house.”

Instead, a fun moment results from 
discovering the canary yellow front door and 
proceeding through the home past the wall of 
glass running alongside the pool. 

“Even as you are walking through the house, 
you’ve got this great sense that you are still 
connected to the outside,” says Wigginton. v

ARCHITECT   Webber + Studio Architects
512.236.1032   |   Webberstudio.com

BUILDER   Foursquare Builders, LLC
512.944.4520   |   Foursquarebuilders.com
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you walk in the showroom door all the way to appliance delivery 
and installation services. “Whether it’s a new project or a remodel, 
it’s our job to find out what they want and need and guide them 
in the right direction.” Showrooms feature high-end brands in 
action like Sub-Zero®, Miele, Wolf®, Dacor®, Bosch, Frigidaire®, 
LG, Maytag®, KitchenAid®, Thermador®, Viking®, Whirlpool®, 
GE® and many more. In addition, Expressions Home Gallery 
showrooms have been designated as Kohler® Premier Showrooms.

“There is a heavy trend right now toward more comfortable 
living,” says Kohutek. “People are staying in their houses longer, 
using their homes more, and really thinking about what they 
enjoy.” That might mean sleek, fully customizable refrigerators, 
“smart” ovens, induction cooktops, warming drawers, wine 
storage units, ice makers that make the right kind of ice, or 
elevating the patio cookout to more than just a grill head. “One 
of our chef customers says that for $12,000 you can go to Tahiti, 
or you can invest in an outdoor kitchen and bring Tahiti home.” 

Gourmet coffee systems are some of the most popular add-
ons, says Kohutek, who describes how units by Miele, Jenn-Air® 
and Wolf grind the beans for each individual cup, froth the milk 
and create “the most beautiful coffee drinks at the touch of a 
button.” She chuckles at the memory of one builder who was 
initially skeptical. “She said, ‘What? $3,000 for coffee? That’s 
ridiculous.’” The builder soon became a believer, and her clients 
loved the luxury of having an in-house coffeehouse. “Now she 

ith today’s time-crunched lifestyles and hectic 
schedules, luxury doesn’t seem like such a luxury 

anymore. In fact, it’s become almost a necessity to 
indulge in state-of-the-art design and top-of-the-line products 
to make home life as easy and enjoyable as possible. Fortunately, 
a touch of luxury goes a long way in spoiling yourself and your 
loved ones — with a little help from the experts.

“People are spending more on themselves than ever before.
The trend we’re seeing is homeowners building within a 
smaller footprint but including more conveniences,” says Anika 
Kohutek, Central Texas builder sales manager for Expressions 
Home Gallery, formerly Kiva Kitchen & Bath. 

In 2015, Fort Worth-based Morrison Supply Company 
acquired Kiva Kitchen & Bath, an exciting transition to the 
Expressions Home Gallery brand that will be complete by the 
new year. The move positions parent company Morsco as one of 
the largest contract distributors of appliances to the professional 
trade and the end user, with newly acquired Texas showrooms in 
Austin, San Antonio and Houston.

“Our luxury showrooms are a go-to destination for builders, 
contractors, remodelers, interior designers and homeowners 
focusing on luxury appliances and hardware for the kitchen, 
bath and more,” says Kohutek. 

Luxury also translates to impeccable service. Front and center is 
a customer-focused philosophy that dominates from the minute 

W

LUXURIOUS TOUCHES  
     MAKE HOMES A DREAM

By JULIE CATALANO   Photography courtesy of EXPRESSIONS HOME GALLERY

MIELE

50    URBAN HOME AUSTIN – SAN ANTONIO urbanhomemagazine.com



plans one and sometimes two in every house she designs,” with 
that second unit at a bar, home office or even a master bedroom 
for those who can’t get up without that first cup. 

Master baths have always been synonymous with luxury, with 
the “spa escape” trend still going strong. The bath offers “great ways 
to pamper ourselves, to create an atmosphere that allows you to feel 
like you’re at the spa every day, if you choose,” says Kohutek. Where 
once the trend was for a separate sauna, “now we’re seeing a lot of 
steam showers incorporated into the master bath.” Luxury soaking 
tubs, whirlpools, gleaming fixtures and mood lighting complete 
the allure of a soothing sanctuary at the end of a busy day.  

It all adds up to a home that works seamlessly to surround 
its inhabitants with the best of everything without having to 
buy everything. Getting to know a customer’s priorities, habits, 
lifestyle and tastes is the key, says Kohutek, in determining 
“what we can add to this space to go from functional to 
exceptional.” Budgets, too, are considered, she says, “but most 
of these purchases are not cost-driven, they are emotionally 
and convenience driven. How is this going to change my living 
experience, make it happier and less stressful, give me more time 
with my family or to entertain?” Customers, she says, “are asking 
more intelligent questions and spending their money much 
more wisely to create the environment that’s perfect for them. 

“We’re not just selling a stove or a tub,” she says, “no matter 
how sleek and sophisticated. Our job is to make dreams a reality. 
Our success is in our repeat business. When we see a customer 
again, we know we did it right the first time.” v

EXPRESSIONS HOME GALLERY
Expressionshomegallery.com
Austin: 512.454.4526, 6225 Burnet Road
San Antonio: 210.826.9652, 10003 NW Military Hwy, Suite 1120
San Antonio: 210.349.7878, 730 Isom Road
Houston: 713.781.2222, 7071 Southwest Freeway

BLU BATHWORKS

BAIN ULTRA
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s the theory goes, if given infinite time, a primate could, 
using a typewriter, randomly bang out a given text like 
the works of William Shakespeare.  Founded in 2008 

by winemaker Ben Parsons, The Infinite Monkey Theorem 
winery got its start in a no vineyard/no pretense setting in a 
Quonset hut in downtown Denver. The winery’s flagship 
location is now located in Denver’s RiNo District, with a second 
location opening its doors recently in Austin’s popular South 
Congress neighborhood. Each location sources grapes local to 
each of those regions, yielding highly-rated, accessible wines 
made specifically for the modern wine consumer. Named for the 
mathematical theorem, the winery seeks to create ridiculously 
good wines in seemingly chaotic environments.

For such a unique concept with an operating methodology of 
an urban winery, no ordinary interior would do. To outfit the 
space they turned to Texas native and celebrated designer Kim 
Lewis of Vagabond Designs in Austin.  Lewis, with six years’ 
experience on Extreme Makeover: Home Edition, designed 

over 120 homes in 43 states. Her work has been featured on 
several television networks, and in addition to her residential 
work, Lewis has designed commercial spaces in the U.S. and 
abroad. The name alone conjures curiosity, but The Infinite 
Monkey Theorem housed in an old warehouse also delivers a big 
dose of design and good taste both literally and aesthetically in 
their wine tasting room.  “The design is authentic to the culture 
and brand identity of this urban winery. It’s eclectic, gritty, a bit 
off-kilter,” says Lewis.  “It’s like a glimpse inside the mind of 
a creative genius.” Filled with a mix of authentic and originals 
from the 1940’s – 60’s collected throughout Austin and often 
sourced from Craigslist, the space feels like you stumbled into 
an abandoned military barrack from the mid-century with 
injections of the Capitol City vibe. “To achieve that ‘Austin 
eccentric’ focus, we wanted it to feel hip, urban, eclectic, 
authentic and just plain funky...like Austin.”

Taking inspiration from the paranoia-driven conspiracy 
theory of Dr. John Nash in the movie A Beautiful Mind in 

COSENTINO’S INFLUENCER SERIES 
     IS THE SOLUTION
         AT THE INFINITE MONKEY THEOREM – 
        AUSTIN’S URBAN WINERY By CHERYL VAN TUYL JIVIDEN

Photography by COURTNEY PIERCE

A
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both time and place, there is a nod to 
cryptography, the science of solving 
codes in the décor. Original magazines 
and newsprint from the mid-century 
cover the walls of The Newspaper 
Room where there are also The New 
York Times crossword puzzles projected 
using an old school projector and 
transparencies. “It’s really fun to walk 

into the space and see people getting into the games, connecting 
with each other and trying to solve the problems.”

Adding panache, the art is an eclectic contrast to the decor 
with modern works by Austin artist, Miles Starkey and Robin 
Munro “Dread” of Denver. Munro’s artistry draws from his 
experience as a tattoo and graffiti artist. Starkey’s looming 
painting is a graphic monkey skull with scientific formulas to 
illustrate the process of wine-making. Beneath a wall painted 
with a pair of large, engrossing eyes, a Starkey trademark, 
reclaimed electronics are piled on the bar back, symbolizing the 
evolution of time and “reason” amongst chaos. 

Surfaces are paramount in a tasting room not just for durability 
to withstand high-use, stain-resistance and upkeep, but also for 
their beauty and contribution to the overall décor aesthetic. 
Silestone® by Cosentino® is a natural quartz countertop that has 
the feel and weight of natural stone but with superior quality 
in terms of resistance to everyday use. “Its advanced technical 
characteristics help to ensure longevity in its overall appearance, 
something that is especially important in a commercial space,” 
says Cosentino’s Samantha Anderson.

Lewis was one of five designers in the nation selected as a 
Trendspotter by Spain-based Cosentino to develop a color 
unique to her design style and regional market for their Silestone 
Influencer Series. She developed Olivia, a military green/olive 
color inspired by nature. “The idea was to create a new neutral, 
bringing the outdoors in with a succulent inspired color,” she 
says. It proved to be the perfect tone for the counters and a 
striking foil for the palest mint green siding of the bar. “I believe 
aesthetic trends are heading towards softer more pallid palettes, 
but also towards, pink, sky blue and mint green for a bit of fun 
and vigor. Pairing light colors with dark shades, almost black, 
creates eclectic combinations, but above all, they add a lot of life. 
It’s a classy color for a tasting room, but still echoes the gritty 
vibe we were going for. This color is truly a chameleon in a good 
way.” Anderson appreciates the vast colors available for home 
and commercial use, stating, “Different hues allow designers to 
bring color into a room in impactful ways.” 

While it may not be proof of the theorem, to drink in the 
thoughtful design with your eyes, appreciate the ambiance and 
partake in the fermented grape, The Infinite Monkey Theorem 
is a perfect solution. v

 
COSENTINO CENTER AUSTIN
512.386.7791   |   Silestoneusa.com

VAGABOND DESIGNS
323.574.4503   |   Kimlewisdesigns.com 

THE INFINITE MONKEY THEOREM
512.956.7757   |   Austin.theinfinitemonkeytheorem.com

OLIVIA
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rom its opening in 1909 as San Antonio’s first luxury 
hotel — the brainchild of prescient businessmen 
and friends Augustus H. Jones and B.L. Naylor who 

believed in San Antonio’s destiny as a major tourist destination — 
The St. Anthony Hotel took its rightful place as gracious host to 
the rich, famous and luxury-seeking, a tradition that continues to 
this day with guests that range from rock stars to royalty, moguls 

to musicians to movie stars, and a parade 
of politicians and presidents. Listed on the 
National Register of Historic Places, this 
newest incarnation marks the hotel’s debut 
as a Luxury Collection hotel, part of the 
Starwood Hotels & Resorts Worldwide.

The riches-to-rags-to-riches saga was 
not a simple one. The property was 

bought and sold at sometimes dizzying speeds, rollercoastering 
through decades of volatile change, including its latest near-
death experience in the Great Recession of the early 2000s when 
the hotel fell into receivership, echoing its previous foreclosure 
during the Great Depression in the 1930s. Still — perhaps living 
up to its namesake of the patron saint of lost things — The St. 
Anthony refused to be gone forever. 

“It’s not just a building,” says Brandon Raney, CEO of BC Lynd 
Hospitality LLC, the partnership that purchased the down-but-
not-yet-out property in 2012 and began its sweeping restoration 
in 2013. “It’s a place with character and culture that has left an 
imprint on many people over the past century.” Clyde Johnson 
V, the company’s chief investment officer, agrees. “We walked the 
halls, knowing its history, and we knew we could make it work.” 

By JULIE CATALANO
Photography courtesy of THE ST. ANTHONY HOTEL

F

A DAZZLING NEW CHAPTER 
IN A STORIED PAST

Like many a seasoned grande 

dame, The St. Anthony Hotel in 

downtown San Antonio has tales 

to tell and secrets to reveal. Many 

tales, many secrets. Walking through 

the front door is like visiting both a 

glorious past and a brilliant future, 

thanks to a magnificent multimillion 

dollar restoration that honors the 

hotel’s legends and lore while 

launching it into its second century 

as one of the Alamo City’s most 

treasured landmarks. 

                 THE 
S T .  A N T H O N Y 

                                        HOTEL:
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That history peeks out at every turn in the 10-story, 
277-guestroom property. The signature “St. Anthony Green” 
began life as “Dorothy Draper Green,” a shade favored by the 
internationally renowned designer hired in 1959 to create the 
then-private St. Anthony Club. The intimate library at the top 
of the lobby stairs is now accessible to the public for the first time 
in 50 years. Original mosaic tiles lie alongside custom carpet in 
the guestroom hallways along with the original Calcutta marble 
floor in the lobby entrance. 

The historic photographs that line the walls are mesmerizing, 
with subjects caught in candid shots around a piano, at a dining 
table, or with drink in hand — in many ways not all that 
different from present-day guests gathered around the historic 
Russian Steinway piano in the lobby’s grand Peacock Alley, 
savoring a meal at the fine dining restaurant Rebelle or enjoying 
a cocktail at the new Haunt bar.

Raney recalls that back-to-the-future feeling. “About 
halfway through the design process we discovered the original 
architectural drawings from 1909, 1910 and 1936,” he says. “It 
turns out all the bright ideas we had were a lot like what the 
hotel looked like before.” 

Way ahead of its time, The St. Anthony was a hotel of firsts: 
• In 1936, “magic eye” auto-opening doors were added to the 

entrances on Travis and Navarro Streets, the first of their kind in 
any building in Texas. 

• The same year, it became the first fully-functioning air-
conditioned hotel in the world. 

• In 1941, another hotel world first was a drive-in auto lobby. CIRCA 1910 CIRCA 1990
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The building may have been air conditioned, but the cars of 
the 30s weren’t. Dusty, disheveled travelers dare not see and be 
seen in the hotel’s refined spaces. Guests could check in at the 
drive-through registration desk — paperwork was coordinated 
with the indoor front desk by a pneumatic tube delivery system 
— and use a private elevator to go to their rooms to freshen up 
before returning to Peacock Alley. 

In the end, The St. Anthony Hotel has always been about 
people and history, especially people making history right 
there on the site. Crucial planning for HemisFair ‘68, the 
city’s first and only World’s Fair, was done by city leaders and 
committee members over lunch. Southwest Airlines founder 
and CEO Herb Kelleher sketched out the original triangular 
route on a St. Anthony napkin. Billionaire entrepreneur Red 
McCombs negotiated his purchase of the San Antonio Spurs 
there in the early 1970s. 

For all the peeling back of years and plaster, walls and 
woodwork, the complete story of The St. Anthony Hotel might 
never be known, and maybe that’s part of its beguiling mystique. 
This elegant and gracious lady will never reveal all of her secrets, 
except for one that will come as no surprise to anyone who has 
seen her lately: the best is yet to come.  

For further reading, Dusting Off a Legend: The St. Anthony 
Hotel, Gaylon Finklea Hecker, The Donning Company 
Publishers, $50. v

 
THE ST. ANTHONY HOTEL
210.227.4392   |   Thestanthonyhotel.comCIRCA 1950 CIRCA 2000
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inventory and I specialize in whatever you need me to specialize 
in,” Calvert said of her 31 years of work for both private and 
corporate customers. For The Austonian, she amassed pieces by 
artists who are also found in local galleries and in the permanent 
collections of highly regarded museums, cultural institutions 
and corporate collections throughout the country.

“I approach it the way some interior designers and architects 
do, by getting to know the client,” she said. “I ask, ‘Do you 
have a budget or a theme in mind?’ Based on that, I spend time 
thinking about what might work, thinking about artists and 
calling dealers. It’s constant resourcing.”

She’s found that in ensuing consultations, showing is more 
effective than telling. That’s because it can be difficult for some 
clients to accurately put into words the genre and feeling they 
have in mind. So she brings images of her suggested pieces.

“Many do not have the language or vocabulary to describe 
what they’re thinking, so it almost becomes an art history 
lesson,” she said. 

At that point, determining an aesthetic happens pretty 
quickly. At The Austonian, the development and design 
team decided to concentrate on Austin artists with some 
from elsewhere in Texas to show support for the local arts 

Two paintings stretching 11 feet wide oppose each 

other on the first floor of The Austonian, the tallest 

residential building in Texas. Together, the pair of 

oil-on-canvas paintings by artist Roi James is called 

Dialogue — Meditation on Form, and while they 

don’t mirror one another they do work together to 

create a very particular tension.

Each time they exit or enter, residents of the gleaming 55-floor 
luxury condo tower in downtown Austin can catch a glimpse 
of James’ coupling of realism vs. abstraction — as well as nearly 
100 other works of art hanging throughout The Austonian. Each 
and every piece in the building’s shared spaces is there thanks 
to San Antonio art consultant Karen Calvert, who chatted with 
Urban Home about her year-and-a-half process of assembling the 
collection now displayed in the lobby, the 10th-floor pool level, 
the 55th floor and residential floors. She also shared her advice for 
would-be collectors who want to fill their homes with art.

“Every collection is totally different. I don’t have any kind of 

 COOL AND 
COLLECTED

By ELIZABETH BOND   
Photography by CASEY DUNN AND JONATHAN JACKSON DIALOGUE - MEDITATION ON FORM, ROI JAMES

DUNN
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community. Because it’s a contemporary building, it made 
sense to select contemporary art. 

“That doesn’t mean ‘weird and crazy’ or ‘my kid could do that’,” 
Calvert is quick to point out. “‘Contemporary’ first and foremost 
means the artists are alive. They work in a variety of styles, some 
traditional and some abstract or conceptual.”

So how could her process translate into a personally prized 
art collection in your own home? Calvert says it all starts with 
discerning your own taste by taking a look around.

“Go to galleries and museums,” she advised. “Don’t 
get intimidated or feel pressured that you have to 
go buy anything. It’s really a self-education. Get on 
mailing lists for galleries’ exhibitions.”

While more serious collectors have a focus, such 
as a period or style or a particular artist or media, 
most people buying art for their homes simply buy 
what they like. Maybe you like abstract collages 
such as those in The Austonian by Lance Letscher 
or handcolored photographs like Kate Breakey’s. 
Whatever it is, embrace the visual work that most 
catches your eye.

“You gotta love it,” Calvert said. “If you’re a new 
collector and you’re on the fence about a piece you 
find and it’s going in a special spot in your home, 
buy what you love and you’ll be happy with it. It’s a 
gut check, so give it some thought. You can always 

ask if a gallery will hold it for a 
certain amount of time. Ask for 
the right of first refusal.”

Find a piece that speaks to 
you but it’s a bit pricey? You 
can sometimes arrange payment 
terms with a gallery.

“People do that all the time — 
it’s like layaway,” Calvert said. 
“They want their art to sell, so 
they will work with you.”

Remember also that as you 
develop as a collector, there may 
be things you grow tired of. And 
that’s OK. You can always put 
something away for a while and 
see how you feel about it later on.

WHEN SEARCHING FOR ART, ASK YOURSELF:
• Is this something that you want to look at every day?
• Does it bring back a memory or make you feel good even if 

you don’t know why?
• Or maybe it’s very provocative or compelling — it doesn’t 

have to be joy, but is it an emotional response you could live 
with every day?

Calvert’s final piece of advice: Don’t worry too much about 
coordinating with every single color in your home. She describes 
her feelings as depicted on an old T-shirt from the Austin 
Museum of Art that a friend gave her, with a crazy-looking 
Picasso-style head over a plaid sofa with the words “Good art 
won’t match your sofa.”

“I hate using the word ‘decorate’ when I do this,” she said. 
“I’m aware of the colors and spaces and I don’t want it to look 
bad over the sofa but matching is not the idea.” v

KAREN CALVERT FINE ART SERVICES
210.824.8973   |   Kcfas@psgart.com

THE AUSTONIAN
Theaustonian.com
Sales: 512.623.3633   |   Concierge: 512.827.2700

TOP: TEXAS WILDFLOWERS, CLAUDIA REESE
BELOW: BLACK MOON CACHE, FAITH GAY

SHOWBOAT, LANCE LETSCHER

DUNN
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n her excellent book The Drunken Botanist, noted author 
Amy Stewart writes that apple cider dates back to around 
50 BC in Europe. It is important to note that apples do 

not reproduce true to type, meaning that trees planted from seed 
will produce apples that are different from the parent, so “early 
cider would have been made from a blend of all the fruit in 
the orchard not sweet enough to eat.” The only 
way to reproduce a popular apple cultivar was 
to graft it onto the rootstock of another tree. 
By the late 1500s, there were at least sixty-five 
named apple varieties in Normandy, a region 
widely known for its quality ciders.

English colonists eventually brought 
apple trees to the Americas. In the early 
nineteenth century John Chapman, better 
known as Johnny Appleseed, established 
apple nurseries from seedlings rather than 
planting the established English and French 
varieties. Therefore, early settlers grew uniquely 
American apples which adapted easily to New 
England’s soil and growing conditions. Since 
it was more difficult to cultivate barley and 
other grains required for producing beer in the 
area, cider became the beverage of choice on 
the early American dinner table. Because it is 

FOOD n DESIGN

By CLAUDIA ALARCON

CIDER HOUSES
     RULE

low in alcohol – around 4 to 6 percent – it was more widely 
consumed than water, even by children. Back then, water was 
not always safe to drink as it carried a number of parasites and 
diseases, which the mild alcohol in cider would not support. 
Modern cider makers bottle their product and add more sugar 
and yeast to produce carbon dioxide and the desired sparkling 
effect, just like it’s done for Champagne.  

Cider’s popularity began to decrease in the early 1900s, 
when thousands of German and Eastern European immigrants 
brought with them a deeply rooted beer drinking tradition. The 
growing conditions in the Midwest were better suited for grain 
cultivation, too, so making beer became easier than making cider. 

When beer became available again after 
Prohibition, cider never really made a 
comeback in the U.S. Recently, people 
started paying attention to cider thanks 
to an influx of English imports and East 
Coast-based products, whose light body 
and sweetness appealed to pub goers and 
those seeking gluten-free alternatives. 

In 2010, young entrepreneur Wes 
Mickel established Argus Cidery, the 
first house producing hard cider in 
Texas, sparking a remarkable revolution. 
Argus produces lightly oaked, small 
batch ciders, in both a dry Champagne 
style or as crisp still beverages similar 
to Germany’s apfelwein, with dessert 
apples sourced from Arkansas and Texas. 
“I have always enjoyed ciders. It might 
be one of the most underrated beverage 

Cider makes a comeback — 
and sets roots in Texas

I

Americans often refer to unfiltered apple juice, 
usually served hot with a cinnamon stick during the 
colder months, as cider. Elsewhere, however, cider 
is a dry, bubbly and refreshing low-alcohol beverage 
enjoyed year-round, by itself or with a meal. People 
used to look at me funny when I shared that, in 
Mexico City, it is traditional for the whole family 
to enjoy a toast with sparkling cider during the 
holidays, even the kids. Thankfully, what we know 
as hard cider is enjoying a renaissance in North 
America, even in our own Texas back yard.

WES MICKEL, ARGUS CIDERY, BY KELLY RUCKER
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categories, which has an immense potential for experimentation 
and market growth,” says Mickel, whose refined, nuanced ciders 
should especially appeal to wine drinkers. “At the time when we 
started, it was just exciting to pursue a passion working with 
some of the most delicious, unique apples. Having the room 
to experiment and tailor ciders to our taste and find what the 
market was looking for added an element of interest, as it was 
completely new territory. [We were] a new producer in a state 
that was completely unaware that apples were even grown in it.” 
In just five years, Argus’ production has grown from about 80 
cases in their first year to a projected 25,000 cases for 2016. At 
their cozy and modern tasting room visitors can sample the latest 
bottled releases as well as selections available only in-house. 

Soon, others followed in Argus’ steps. Austin Eastciders uses 
bittersweet and dessert apple varieties to produce their Original 
dry cider and Texas Honey cider. They select apples from Europe 
and Washington State, harvested and pressed at the orchard to 
preserve freshness and delivered to the cidery in East Austin 
for fermentation and canning. These are slightly sweet, more 
approachable English-style products that have found a wide 
audience at area bars and on store shelves. But their crispness 
and freshness set them miles apart from the industrial ciders 
made by large scale commercial distilleries, which may also use 
artificial sweeteners to appeal to the mass market. The team 
plans to open the facility for tours and tastings in summer 2016.

In Manchaca, just south of the Austin city limits, Texas 
Keeper is the latest up-and-coming local producer. Founded in 
2013 by Nick Doughty, Brandon Wilde and Lindsey Peebles, 
three long-time friends born and raised in Austin, Texas Keeper 
sources apples from a 5th generation grower in the Finger Lakes 
region of New York who grows cider-specific and heirloom 
varieties.  “We go up to New York and press the apples on-site, 
then ship the juice down in a refrigerated container,” says co-
founder Lindsey Peebles. “The main challenge of making cider 
in Central Texas is also a cool opportunity — namely, many 
people around here don’t know much at all about cider, or that 
it has a great American tradition.  Also, many people think that 
ciders are all sweet and monotonal.  We try and change their 

minds by making dry, well-balanced ciders, 
from 100 percent pressed fruit.” The team hopes 
that when their newly built taproom opens in 
December it will offer another opportunity 
to open people’s minds about cider, “because 
it will be a place to try lots of different styles, 
from all over the world, and a place to see how 
wonderfully cider works as a food pairing.”  

Doughty, whose father is from Yorkshire, 
became interested in cider at an early age 
during visits to Somerset cideries with his 
family, an interest that solidified while studying 
winemaking in New Zealand. “Apples were 
more abundant, so we used the school winery 
to make a few batches of cider,” he says. “The 
process is almost identical to making white 
wine, but there are fewer rules. We feel like we 
can experiment a great deal more, by adding 
things like hops, herbs and other fruits.” In fact, 
they sold out all 113 cases of the 2014 Grafter 
Rosé, an outstanding cider made from heirloom 

apples and vintage wine grapes. They will also be working with 
apples from the Texas Panhandle and Arkansas this season. 
“Unfortunately, getting apples entirely from Texas for a full 
cidery operation is not really feasible yet.”  

In fact, their name pays homage to the Hicks’ Texas Keeper, 
an apple variety first cultivated in Lamar County, Texas around 
the 1880s. “Keepers” were apples that stored well in a time when 
modern refrigeration didn’t exist. Sadly, the Texas Keeper has 
disappeared from production, like many old Texas cultivars 
that are now believed extinct. “We’re hoping that the rise in 
consumer interest will inspire growers to plant more trees and 
more cider specific varieties of apples,” adds Peebles. “One of 
the great things about cider for growers is that we can buy the 
“ugly” apples that wouldn’t do well in grocery stores. And we are 
more likely to want varieties that can grow well in Texas’s crazy 
climate, as opposed to the latest dessert apple favorites.”

In 2012, Argus Cidery received a grant from the Texas Food 
and Wine Alliance, which was to be used to plant a test orchard 
in Dripping Springs for experimentation of new apple varieties. 
“We decided, after talking to growers following the acceptance of 
the grant, to pursue growing our company in order to grow the 
demand of our current Texas growers’ fruit,” says Mickel, “As we 
were the first to purchase their fruit, growing our cider demand 
and in turn the demand for our growers’ apples proved to be a 
much more sustainable and communal plan of action as opposed 
to moving to an autonomous business model. Our growers have 
been working on their orchards since the early 80’s — that’s a 
pretty steep learning curve to catch up with. The idea is to keep 
pushing the word that Texas apples are amazing, grow the demand 
and hope our growers will see more revenue from a growing 
market. That will keep them in business — and us as well.” v

ARGUS CIDERY, Arguscidery.com
AUSTIN EASTCIDERS, Austineastciders.com
TEXAS KEEPER, Texaskeeper.com

THE DRUNKEN BOTANIST, AMY STEWART, 2013,
ALGONQUIN BOOKS.

ARGUS CIDERY, BY HEATHER GALLAGHER
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FABULOUS n FINDS

NEW YEAR’S 
RESOLUTIONS   
    2016

By JULIE CATALANO 

Texas has a wealth of 

attractions, maybe some 

you’ve heard of but never 

seen. You know the ones 

you’ve thought about 

visiting, but.... Well, this is 

the year. We’re here to help 

you resolve to experience at 

least one new-to-you place in 

Central Texas and nearby. It 

wasn’t easy, but we narrowed 

down a short list of fab 

finds that may have slipped 

through the cracks in your 

travel plans but are definitely 

worth the trip. Call ahead for 

info on operating hours and 

admission fees. Happy 

New Year! And go already!

AUSTIN
HARRY RANSOM CENTER at UT-Austin 

(hrc.utexas.edu, 512.471.8944)

Photo courtesy of Harry Ransom Center

One of the state’s must-see hidden treasures. 
Extensive collections and special exhibitions 
give an up-close and personal look into the 
creative process of film, literature, photography 
and the performing arts. A researcher’s dream. 
Current: Shakespeare in Print and Performance 
from December 21-May 29, 2016. Permanent: 
The Gutenberg Bible. Free.

SAN ANTONIO 
“SAN ANTONIO/THE SAGA” 

(mainplaza.org, 210.225.9800)

Photo courtesy of Department for Cultural and 

Creative Development

The venerable San Fernando Cathedral 
is the perfect backdrop for this astonishing 
7,000-square-foot light and sound show 
projected on its historic facade. The eye-popping 
24-minute video art installation created by 
French painter Xavier De Richemont tells the 
story of San Antonio, captivating audiences 
four nights a week, three shows a night. It will 
remain here through 2024, but don’t wait. It’s 
amazing. Free. 

Photo by VISITSANANTONIO.COM
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HOUSTON
HERMANN PARK’S CENTENNIAL GARDENS 

(hermannpark.org, 713.524.5876)

Photo courtesy of Hermann Park

Who knew? With more than 50,000 green acres, Houston 
ranks first in parkland among the nation’s 10 most populous 
cities. You can see 15 of those acres at Hermann Park’s Centennial 
Gardens with its colorful gardens galore — rose, arid, woodland, 
a sculpture promenade and more. For a bird’s eye view, walk the 
spiral path 30 feet up to the top of the mount. Free.

TEXAS HILL COUNTRY
STARS AND STRIPES DRIVE-IN, New Braunfels 

(driveinusa.com/nb/, 830.620.7469 for showtimes)

Photo courtesy of Stars and Stripes Drive-In

The good old days are back at this blast from the past, but with 
high-tech sound replacing those scratchy speakers of yore. Open 
year-round with first-run double features, a kids’ playground 
and a 50s Cafe with box dinners, sandwiches, popcorn and 
sweets. Nostalgia to the max. Tickets required. 

CAVE WITHOUT A NAME, Boerne 

(cavewithoutaname.com, 830.537.4212)

Photo courtesy of Cave Without a Name

If you haven’t been to Boerne’s Cave Without a Name 
since your elementary school field trip, it’s time to revisit this 
National Natural Landmark and one of the most beautiful 
caverns in Texas. With its heavenly acoustics, the majestic 

underground Queen’s Throne Room is the site of up to a dozen 
concerts each year — the next one Broadway for My Valentine 
on February 16, 2016. Or rent the cave for up to 200 of your 
closest friends for a memorable birthday party, school reunion 
or wedding. Tickets required. 

THE SCULPTURE RANCH AND GALLERIES, Johnson City 

(sculptureranch.com, 830.868.5224)

Photo courtesy of The Sculpture Ranch

Outdoor sculpture trails on 140 acres comprise a stunning 
artistic journey in the Texas Hill Country where more than 100 
large-scale works by more than 40 international artists are on 
display. A 14,000-square-foot aircraft hanger houses indoor 
sculptures and paintings, including a rotating exhibition by 
renowned Italian-born artist and Sculpture Ranch founder 
Benini. Donations accepted. 

BLUE ROCK ARTIST RANCH AND STUDIO, Wimberley 

(bluerocktexas.com, 512.847.7440)

Photo by Tre Dunham

The combination of expertly engineered recording studios 
and contemplative retreat in a peaceful, rustic setting inspire 
love and loyalty among Blue Rock’s avid fans. Visiting musicians 
and other artists find a state-of-the-art creative haven; music 
lovers can subscribe to live streaming performances. But 
nothing beats attending an on-site concert amid friends and 
natural surroundings that include walking trails, decks, scenic 
views and clear nights under a million stars. The Songwriter 
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Retreat on February 5-7, 2016, features gifted coaches 
Jonathan Byrd, CMA award-winning songwriter Susan Gibson 
and Blue Rock creative director Billy Crockett. Ticket prices 
and retreat fees on website.  

TEXAS DANCE HALLS (various locations and fees)

Twin Sisters Dance Hall, Blanco, photo by Willard Gibbons

Texas Dance Hall Preservation Inc. (texasdancehall.org), is a 
nonprofit organization dedicated to promoting and preserving 
the history and legacy of these historic structures and the 
authentic music and culture that make them so much fun. If 
you haven’t visited one of the area’s lively halls, you’re missing 
out on family-friendly fun that spans all generations. Fortify 
yourself with a cold beer and snacks, and you’ll be ready to boot-
scoot across some pretty historic floors.  

HYE MARKET, Hye (hyemarket.com, 830.868.2300)

Weekly wine tastings, yummy farm-to-table products and 

a working historic post office? Yep. Hye Market has it all in a 
110-year-old beautifully preserved building about 20 miles east 
of Fredericksburg. The deli/cafe serves up sandwiches and salads; 
the market features handcraft beers, sauces, spices and Texas-
only wines. 

GARRISON BROTHERS DISTILLERY, Hye 

(garrisonbros.com, 830.392.0246)

Photo courtesy of Garrison Brothers

While in Hye, book a Sit and Sip Tour at Garrison Brothers 
Distillery, the first and oldest legal whiskey distillery in Texas. 
Handcrafted from Texas grain and Hill Country water, their 
Cowboy Bourbon was named American Micro Whisky of the 
Year by the 2014 Whisky Bible. Available statewide and in more 
than a dozen U.S. states.

IT’S ELECTION YEAR! 
Exercise your right to experience two entertaining and 

educational presidential sites:

GEORGE BUSH PRESIDENTIAL LIBRARY AND MUSEUM, 

College Station (Bush41.org, 979.691.4000).

A seemingly endless collection of memorabilia from George 
H.W. Bush’s years in the White House (four as VP) and his 
famous family. Highlights: Special section dedicated to First 
Lady Barbara Bush; precise replica of Situation Room; partial 
replica of the Oval Office, where you can sit at the iconic desk 
for a professional photo available for purchase. Tickets required. 

LYNDON B. JOHNSON NATIONAL HISTORICAL PARK, 

Johnson City, Stonewall (nps.gov/lyjo/)

Drive the scenic rolling ranchland once owned by the 36th 
president who donated the property to the people of Texas. Note: 
There are two visitor centers about 14 miles apart — Johnson 
Settlement/Boyhood Home/Park Headquarters in Johnson 
City and the LBJ Ranch near Stonewall. Highlight: Guided 
30-minute tour of the ground floor of the ranch’s Texas White 
House, where living quarters and LBJ’s office remain preserved 
in time. Tickets required. v
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AUDIO VIDEO
Bjorn’s
www.shop24/7@bjorns.com
210.828.3237

CUSTOM CABINETRY 
& DESIGN
Swanx
www.swanxcabinetry.com
512.809.6226

CUSTOM METAL WORK
Christopher Voss Inc. – 
Fourth Generation Iron Craftsman
www.christophervoss.com
210.843.4332

DOORS
Hill Country Garage Doors
www.hillcountrydoors.com
512.977.7200

FURNITURE & DESIGN
Catrina’s Ranch Interiors
www.catrinasranchinteriors.com
830.755.6355 / 210.535.3070

Copenhagen Contemporary Furniture 
& Accessories
www.copenhagenliving.com
Austin: 512.451.1233
San Antonio: 210.545.4366

GLASS & WINDOWS
Anchor Ventana
www.ventanaman.com
512.388.9400

BMC Window Center
www.buildwithbmc.com
Austin: 512.977.7440
San Antonio: 210.494.8889

GRANITE & STONE
Triton Stone Group
www.tritonstone.com
Austin: 512.821.0020
San Antonio: 210.546.0980

HARDWARE
Push Pull Open Close
www.pushpullopenclose.com
512.694.7762

HOME BUILDERS
Foursquare Builders
www.foursquarebuilders.com
512.944.4520

HOME REMODELING
CROSS
www.cross-tx.com
210.826.7200

David Wilkes Builders
www.davidwilkesbuilders.com
512.328.9888

INTERIOR DESIGN
Bella Villa Design
www.bellavillads.com
512.443.3200

Dawn Hearn Interior Design
www.dawnhearn.com
512.930.0250

Panache Interiors
www.panacheinteriors.com
512.452.7773

KITCHEN & BATH
Expressions Home Gallery
www.expressionshomegallery.com
512.454.4526

Factory Builder Stores
www.factorybuilderstores.com
Austin: 512.834.1442
San Antonio: 210.349.9333

LIGHTING
Lights Fantastic
www.lightsfantastic.com
512.452.9511

OUTDOOR LIVING
Cozy Outdoor Escapes
www.cozyoutdoorescapes.com
210.276.0734

TimberTown
www.timbertownusa.com
512.528.8112

POOLS
Artesian Pools
www.artesianpoolstx.com
210.251.3211 

Liquid Assets
www.liquidassets-pools.com
Austin: 512.444.5444
San Antonio: 210.680.7665

WINDOW COVERINGS 
& AWNINGS
Austintatious Blinds and Shutters
www.austintatiousblinds.com
512.608.0302

Texas Sun & Shade
www.txsunandshade.com
512.402.0990

A D V E R T I S E R  I N D E X
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Austin’s premier window covering boutique 
showcAsing the lAtest styles, trends &  

technology At the 2014 pArAde of homes™  

Silhouette® Window Shadings Duette® Architella® Honeycomb Shades

Pirouette®  

Window Shadings

Call Now for a free 
In-Home estimate or 
Stop by Our Showroom

austintatiousblinds.com
(512) 608-0302

620

2244

HWY 71 HWY 71

HILL COUNTRY GALLERIA

SHOPS AT THE GALLERIA

Austintatious Blinds & Shutters
12918 shops parkway, ste. 700

bee caves, texas 78738
(Located at the Shops at the gallery)

Pirouette®

Window Shadings

Duette Architella Honeycomb Shades Silhouette® Window Shadings

Austin’s premier window covering boutique
showcasing the latest styles, trends & technology

Call Now for a FREE
In-Home Estimate or 
Stop by Our Showroom

(512) 608-0302
austintatiousblinds.com

Austintatious Blinds & Shutters
12918 Shops Parkway, Ste. 700

Bee Caves, Texas 78738
(Located at the Shops at the Galleria)

620

2244

HWY 71 HWY 71

HILL COUNTRY GALLERIA

SHOPS AT THE GALLERIA




